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Introduction

The presence of
media has reached 
all levels of society

POSITIVE EFFECTSOFMEDIA
• Digital technologies and media play critical

roles in learning, daily life practices, and well-
being (Rasi, Vuojärvi, Ruokoamo, 2019; Hobbs,
2010);

• Media reflect the pictures of society, how it
works, and what it consists of (Kellner &
Share, 2019)

NEGATIVE EFFECTSOFMEDIA
• Media as sources of problems for adolescents in their

cognitive, psychomotor, and affective development (Hobbs,
2017)

• Students tend to spend most of their time accessing the
media and neglect their primary responsibilities as students
(Martens & Hobbs, 2015)

• Media could jeopardize their behavior patterns linked to
pornography, drug abuse, free sex, and other forms of crime
(Rogow, 2004; Kujur & Singh, 2017).

PROBLEMS INTEACHINGMEDIA LITERACYSKILLS
• Teachers’ unfeasible workloads
• Teachers’ lack of media literacy teaching
• Lack of awareness of the teachers in teaching and

assessingmedia literacy skills

Higher-Order Thinking 
Skills (HOTS)-based 

Literacy Media

Self-awareness in 
selecting, utilizing, 

analyzing, evaluating, 
and determining 

appropriate attitudes to 
find information through 

the media (Moeller, 
Powers, & Roberts, 2012)
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Method
Research Design Qualitative – A Case Study

Participants and Site 
One class of seventh grade students and
one English teacher in West Java,
Indonesia

Data Collection Instruments 
Classroom observation, interview with the
teacher and the students, and document
analysis

Data Analysis Procedure 

Transcription, data reduction, data
visualization, and drawing conclusions
from the data by referring to the theory of
Media Literacy Teaching and Higher Order
Thinking Skills



Findings and Discussion
Stages in Implementing Media Literacy

Introducing general 
concepts Making generalizations Analyzing information Evaluating content of 

information

Drawing conclusions 
from students’ actions

Koltay (2011); Jolls and Willson (2014)



Findings and Discussion

Eight Key Concepts of Media Literacy Adapted by the 
Teacher

All media are constructions
The media construct reality 
Audiences negotiate meaning in media 
Media have commercial implications 
Media contain ideological and value 
messages 
Media have social and political implications 
Form and content are closely related in the 
media 
Each medium has a unique aesthetic form

Establishing digital 
information connections 

Thinking skills: Applying 
and analyzing skills 

Thinking from different 
perspectives 

Thinking skills: Analyzing 
and evaluating skills 

Including good media 
examples 

Thinking skills: Analyzing 
skills 

Focusing on 
representations

Thinking skills: Evaluating 
skills 

Teaching through a civic 
lens

Thinking skills: Drawing 
conclusions

Cognitive—based Learning Activity done by the Teacher in 
teaching Media Literacy Skills 



Findings and Discussion
Promoted Social Awareness of the Students 

Media Literacy 
Teaching

• Tolerance 
• Empathy
• Honesty 
• Fairness



Conclusion
• This model introduces students to the use of technology
tools in language learning that is geared toward the
development of morals and noble values.
• The students in this model employ technology do not
only access information through technological devices,
but also to analyse, evaluate, and create new
knowledge from previously acquired facts and
information
• EFL teachers should customs themselves in integrating
technology and language aspects in teaching HOTS-
based media literacy skills
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