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Introduction
▪ Receiving praises requires a lot of mental effort on the side of the recipient

since a balance needs to be struck between not rejecting the compliment

and not self-praising.

▪ Speeches of praising and responding to praise are the application of the

principle of politeness in the language.

▪ On social media Facebook (FB) when the status written by people is good,

interesting, or commendable, comments and responses containing praise

and compliment responses are easy to find.



Literature Review
▪ Hobbs (2003: 249): ‘‘A compliment is a speech act which explicitly or 

implicitly bestows credit upon the addressee for some possession, skill, 

characteristic, or the like, that is positively evaluated by the speaker and 

addressee.’’

▪ Pomerantz (1978): “The praising activity is a two-sided activity. On the one 

hand, it is a positive politeness strategy, but on the other hand, it reflects a 

potential face-threatening-art/FTA”.

▪ Herbert (via Chandra, et.al, 2019: 229) identified three macro strategies 

used, namely accepting, refusing, and interpreting praise as a request. 

These three macro strategies are followed by 12 micro strategies.
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Conclusion
▪ There is no universal model for praising and responding to compliments in 

many countries due to the influence of social and cultural factors.

▪ The praising and responding activity on Facebook is dominantly avoiding 

the “acceptance” strategy and more using other macro strategies in 

different expressions and emphasis.

▪ The purpose of positive affective speech acts in praising and responding is 

to lubricate the social machine and thereby strengthen or enhance social 

cohesion.
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