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Introduction
• The world of tourism in Indonesia has suffered a pretty heavy blow during the COVID-19 pandemic
• The innovation that is being developed by the government to restore Indonesia's tourism is storynomic

tourism or tourism that puts forward narratives, creative content, and cultural strengths (kominfo.go.id)
• The distinctive character of folklore has the potential to be realized as a tangible form of storynomic

tourism, by connecting it with a place or tourist attraction, and intangible, by expressing the
values contained in the story.

• There have not been many studies that link the potential of literary works with certain areas. What has 
been realized is tourism in the West Sumatra region which relates it to the novel “Siti Nurbaya”, and
tourism in the Belitong Islands with the novel “Laskar Pelangi”.

• So far, literary tourism has not been developed in South Sulawesi
• Documentation of the folklore of an area, in the transcription of the original language, is important as an

effort to preserve the culture as well as learn the wisdom it contains, and increase the literacy level of the
people involved in it.

• The global era makes it easy for people from all over the world to connect and interact, the uniqueness of 
each culture being the most important factor in building understanding, communication and respect. 
Therefore, translation that focuses on maintaining ideology needs to be involved to introduce the special 
values contained in folklore (Kuswarini, 2020)



Literature Review
Folklore, with tourism (Suyasa, 2019; Latif, 2009; Rahmat, 2015; 
Sundana, 2019). 
Research that specifically links folklore or literary works and tourism
has been carried out to promote tourism in certain areas, such as 
West Sumatra and the novel “Siti Nurbaya” (Endriani, 2015); 
Banjarmasin which is associated with literary works about floating
markets (Riana, 2020); and Wedhatama classical Javanese
literature with Central Java tourism (Ismawati & Anindita, 2021). I
The role of literary tourism as a booster of cultural heritage tourism
(Ghetau & Esanu, 2011). 
Literary tourism is able to increase the image of an area with the
help of modification of potential places (Watson, 2009). 



Method
This study uses an ethnographic method.
Data collection was carried out in Makassarese, Buginese, and Torajanese
speaking areas. Data in the form of folklore is collected by enumerators who are 
natives and can use their local language orally and in writing. The collected 
folklore is then transcribed into text form, and translated into Indonesian, using a 
translation method based on ideological equality. Other data are photos of 
places or objects related to stories in folklore.
Data in the form of folk tales and their translations, as well as photos of places, 
and objects related to the story, were analyzed using Butler's theory, to get the 
dominant theme. After the theme is obtained, an image is designed that will be 
embedded in the literacy tourism object in question, so that stories, places, and 
other objects have a coherent image. The image is then narrated to become a 
tourism promotion tag. This process is carried out on all the data collected and 
then concluded as a design model for South Sulawesi literacy tourism.



Findings and Discussion
The story of Lakipadada of Tana Toraja:
This is a story about the tenacity of a man who struggled with 
all his body and soul to gain immortality, but to no avail. He 
only got supernatural powers that helped him become king.
The Lakipadada statue stands in the center of Makale city, 
Tana Toraja
Of the 23 comments on the Tripadvisor website, none asked 
about the story behind the statue.



BATU COKKONG

The story of Dusun Batu Cokkong, in the village of Lalliseng (Keera-Wajo), is named so
because once upon a time there was a traveling salt seller who turned into stone.

So everyone who passes near the stone is obliged to throw stones. In the end, the stones or
pebbles that are thrown are getting higher or higher.

Cokkoo' or Cokkong means to increase. Batu Cokkong means Mountain Rock.

The village of Lalliseng in Keera-Wajo is very beautiful, but not yet explored to be a tourist
object

https://lalliseng-wajo.desa.id
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Conclusion

South Sulawesi is rich in tourism potential that can be 
extracted from folklore. Places that are not yet known as 
tourist attractions can be developed into tourist 
destinations through the use of folklore with proper 
packaging and branding, for example through the 
creation of tag lines based on the themes found in folk 
tales.
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