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Introduction
The existence of the Merdeka Belajar Kampus Merdeka (MBKM) policy encourages and 
facilitates students to carry out entrepreneurial activities. DPBJ has organized 
entrepreneurship lectures, which provide insight and creativity to students for 
entrepreneurship.
Entrepreneurship lectures is not enough to be able to explore the potential and creativity 
of students to be active in entrepreneurship. It is necessary to take special actions in the 
form of debriefing and entrepreneurship training from experts who are experts in the field 
of entrepreneurship.
This research was conducted to find out how many students of the Department of 
Japanese Language Education (DPBJ) are entrepreneurs, and what business fields they 
are currently working on. After that, service activities in the form of entrepreneurship 
training were carried out to explore the potential and creativity of students to be active in 
entrepreneurship.



Literature Review
For students. Entrepreneurial activities are very important to do, not only for their own 
sake, but also for the benefit of the surrounding environment by helping to create jobs 
for others (Atmaja & Margunani, 2016).
There are three main indicators of entrepreneurship, namely: thinking something new 
(creative), acting to do something new (innovative), and wanting to create added 
value (value added) (Siri, Buhaerah, & Arafah, 2014).
By cultivating the entrepreneurial spirit of students, they are expected to become 
young entrepreneurs who can start their own businesses, so that later they will reduce 
unemployment (Azwar, 2013).
Entrepreneurship education has an influence on students' interest in 
entrepreneurship. (Alfiyan & Rifqy, 2019; Alimudin, 2017; Atmaja & Margunani, 2016; Sari 
& Habsari, 2016). 



Method
The method used is a qualitative method with data collection 
techniques using Google Form.
After the mapping phase of entrepreneurial activities, entrepreneurship 
training is carried out online using the Zoom Meeting platform. 
The partners are students of the Department of Japanese Language 
Education, Faculty of Language and Literature Education, Universitas 
Pendidikan Indonesia from level 1~IV (the 2018 class, 2019, 2020 and 
2021).



Findings and Discussion
Questionnaire Results
At the mapping phase, questionnaires were distributed to first-level students, second-
level students, third-level students, and fourth-level students. The total number of 
students from level I to IV is 396 people. 
From the results of distributing questionnaires to 396 students, only 16 students filled 
out the questionnaire (only 4.04% of the total number of students). 
The students with the highest number of entrepreneurial activities were first-level 
students, with a percentage of 43.8%. While second-level have the least number of 
entrepreneurial students, which is 6.3%.
In the questionnaire, students were asked to choose what type of business they are 
currently doing or are interested in doing.



Only 6.3% of students carry out business activities related to the field of Japanese 
language, namely education. 
The type of business with a fairly high percentage (31.30%) carried out by students is a 
business related to the creative industry.
A total of 62.40% of students have a type of business that is not included in the 
categories mentioned in the questionnaire.



Entrepreneurship Training
Training carried out online using the Zoom Meeting platform. The trainings divided 
into two sessions. 



Entrepreneurship Training
Session 1 is about debriefing about 
entrepreneurship that will be given 
by instructors from service 
partners. 
Session 2 is sharing experiences 
from teachers at the Japanese 
Language Education Department 
regarding their entrepreneurial 
activities. Each training participant 
will be grouped based on the field 
of business they are involved in in 
several Break Out Rooms.



Conclusion

Entrepreneurship training at DPBJ has been carried out 
several times, but from the results of the questionnaire 
search only 0.04% are interested in entrepreneurship.
Grouping students into small groups with mentors from 
DPBJ lecturers will make it easier for students to explore 
businesses in the same field (clustering system).
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